




OUR COMMITMENT
ALARGAN Participates
in UAS Career Day
As part of ALARGAN’s corporate social 
responsibility initiatives, the Company 
recently participated in the Second 
Annual Universal American School of 
Kuwait’s Elementary Career Day. Career 
Day focuses on bringing together people 
from various professions to speak to 
children about their careers and jobs, 
hoping to inspire and encourage them to 
follow in their footsteps.

Two of ALARGAN’s employees and 
members of the CSR team in the 
company, Rasha Slaton and Nora Zehery 
spoke to elementary school students 
about the different professions in real 
estate. The 1st, 2nd and 3rd grade 
students were encouraged to ask 
questions and were keen on learning what 
real estate was all about. ALARGAN’s 
representatives were impressed and 
amused by the childrens’ general knowl-
edge and intelligence. The students 
demonsrtated that they understood that 
engineers and architects were the “people 
who built buildings” and humored them 
with responses such as “A green building 
is a building painted green”. The represen-
tatives also spoke about recycling, which 
ALARGAN recently implemented through-
out the company. The students were 
aware of the different kinds of recyclable 
materials and were excited to share 
different products that they were recycling 
at school.

ALARGAN has previously stressed the 
importance of involvement in the commu-
nity and how simple activities and 
programs can go a long way in shaping 
our future generations and providing 
education and knowledge to empower 
young people to lead a positive and 
productive path in life.



OUR ENVIRONMENT
ALARGAN Participates in Earth Hour

On Saturday, March 28, 2009, ALARGAN 
took part in an amazing and inspiring 
event called Earth Hour. Sponsored by the 
World Wildlife Fund, Earth Hour urged 
millions of people around the world to take 
part in the largest movement combating 
climate change. By simply turning off all 
electricity for just one hour at ALARGAN’s 
locations across Kuwait, Bahrain, Saudi 
Arabia, and Oman, ALARGAN joined tens 

Colosseum, Paris’s Eiffel Tower, the 
Sydney Opera House and the Coca Cola 
billboard in Times Square all stood in 
darkness. 
This year in Kuwait, Earth Hour was highly 
supported by the Ministry of Electricity 
and Water. A day of activities leading up 
to and during Earth Hour were held, 
including an environmental fair and a 
Global Warming Seminar at the popular 
tourist attraction, The Green Island. During 
Earth Hour, participants were also given 
access to telescopes to stargaze. 
Furthermore, both the Kuwait and 
Liberation Towers’ lighting were reduced 
by 60% as well as reducing the lights of 
the Arabian Gulf street to further support 
the cause. In addition to ALARGAN taking 
part in recognizing Earth Hour, other 
companies and organizations participated 
as well such as the Gulf Bank of Kuwait, 
IKEA, KNPC and the British, Italian, 
American and German Embassies. 
Various malls such as The Avenues, Al 
Fanar, Al Muhalab and Souq Sharq joined 
the movement as well.

In the United Arab Emirates, companies 
whole-heartedly endorsed the Earth Hour 
2009 campaign. Many of Dubai’s 
residential areas also prticipated in Earth 
Hour with 60 minutes of complete 
darkness. Within that hour Dubai 
witnessed a 20 percent reduction in the 

amount of electricity consumed. The massive Burj Al Arab was practically shutdown with 
the entire tower darkened for the complete hour. Most notably though was the 
carbon-neutral Coldplay concert that took place in Abu Dhabi. Coldplay, who are committed 
to offseting the energy consumed at their concerts, estimated to be about 600 tons of 
carbon dioxide, are funding a windfarm in New Zealand and offered recycling bins at the 
venue.
 
As for Bahrain, 2009 was the first year to partake in global event, with numerous 
companies and organizations encouraging all employees to participate by switching off all 
electricity, aiming to make a powerful statement about energy consumption in the region. 
The statement was further supported when The Bahrain World Trade Center joined other 
global landmarks in turning off all lighting for one hour.
 
Following the support and participation of one billion people worldwide in 2,848 cities and 
towns in 83 countries, there is a certain undeniable hope for the future and the preservation 
of our environment. Those countless dark skylines around the world proved to be a 
testament to the power of cooperation and unity for this great cause. 

of millions of concerned citizens and 
corporations throughout the world in 
calling for action to save our planet. 
Employees participated by switching off 
all office lights and unplugging 
non-essential equipment before leaving 
their offices. In addition, they were 
encouraged to turn off their lights at home 
during the event.
    

With millions of people around the world 
sharing the same experience and 
participating in this dramatic event, the 
World Wildlife Fund reached its target of 
one billion votes this year. The goal is to 
present these votes to world leaders at the 
December 2009 Global Climate Change 
Conference in Copenhagen. The 
conference will determine official 
government policies to take action against 
global warming.

Earth Hour began in Sydney, Australia in 
2007, where 2.2 million homes and 
businesses switched off their lights for 
one hour. In 2008 the message grew into 
a global movement with 50 million people 
switching off their lights. Global 
landmarks such as the Golden Gate 
Bridge in San Francisco, Rome’s 



OUR ENVIRONMENT
ALARGAN Speaks Out
Q. What do you think of Earth Hour and did you take part?
Tarek Ziadeh

   “It’s a good initiative but needs more people to commit to it, not just, you know, campaigns and ads. Yes I took  
   part, I turned off the lights for an hour. Anyway, we’re used to this issue in Lebanon. Electricity is expensive there, 
   so we usually turn off lights to save electricity. We also tend to recycle a lot.”

“Good, we should have it more often, at least once a month, for more than an hour. I took 
part, I just made sure everything was turned off – I wasn’t home anyway.”

“I think that if everyone in the world took part in Earth  Hour, you would note the difference. Earth Hour raises 
awareness around the world about our environment, but we all have to do more than just one hour a day 
every year in order to save the planet. Yes, I took part.”

“It’s a great thing. I recommend it happens more than once, 
maybe on a quarterly basis. Based on data we’re receiving, we 
should do this. Yes I took part, I turned off the lights for an 
hour.”

“Earth Day is a great initiative that should be practiced more often. I think it’s an ideal way of 
learning to conserve the Earth’s scarce resources. This year, ALARGAN encouraged all staff to 
take part in this intiative”.

Abdulamir Al Muscati

“For me Earth Hour is the hope for the green grass 
of tomorrow, anticipation for clear skies of the 
future and a prayer for the fresh breath of a new 
dawn. Yes, my family took part this year and hope 
more and more families are involved and 
encourage youngsters throughout the world.”

Anita D’souza

Ali Khajah

“Earth Hour is a day designed 
to inspire awareness and 
appreciation for the Earth's 
environment. Although I could 
not take part this year, I 
definitely will next year”.

Rania Raad

Shuaib Mohammed Shuaib

Muna Al Gharabally



OUR ENVIRONMENT
ALARGAN Partners Up with MRC

Interview with Sara Dashti, MRC

ALARGAN International Real Estate 
Company recently signed a Memorandum 
of Understanding with the Metal and 
Recycling Company (MRC). The agree-
ment stipulates that MRC collect, transfer, 
and recycle aluminum, paper, plastic, and 
glass from ALARGAN’s offices. MRC is a 
leading waste management company that 
provides material management and 
trading as well as innovative recycling 
solutions. MRC serves a wide range of 
sectors such as private households and 
industrial, commercial and governmental 
sectors.  
MRC’s follows an “Environmentally 
Committed” strategy which reflects the 
company’s commitment to protect and 
preserve a clean healthy environment. 

The company is an advocate of Corporate 
Social Responsibility through their educa-
tion program which aims to teach children 
how to preserve their surrounding environ-
ment. MRC’s “Green Kids Program” 
launched in 2006, involves visiting 
different schools in Kuwait and lecturing 
younger generations about waste manage-
ment and recycling. The program also 
provides parents with easy ways to 
encourage their kids in becoming more 
environmentally involved through series 
of activities such as recycling at home 
and saving energy.
MRC also organizes an annual summer 
camp that offers children an opportunity 
to enjoy themselves as well as learn about 
waste management and recycling. In 

addition, MRC organizes an annual art 
exhibition “Reuse” that showcases art 
pieces constructed from recycled materi-
als. This exhibition shows how unwanted 
waste can be transformed into creative, 
beautiful art. The company has also 
participated in several conferences and 
events such as Kuwait’s Waste Manage-
ment Conference & Exhibition and the 
annual Proud to Be Kuwaiti exhibition. 

1.  Can you tell us about your position at MRC?

I am occupying the Marketing Executive position and currently handling the company’s marketing and Public Relations activities.

4. What causes/organizations/clubs does MRC support?

1- MRC supports private and public schools with their recycling projects.
2- Universities and colleges with their environmental projects or lectures.  
3- “Friends of Newair” with their internal exhibitions.
4- Different embassies in Kuwait with their environmental activities. 
5- The Scientific Center with their support for children. 
6- Supporting Al-Amiri Children Care Center with waste management solutions.  

5. Which sector do you believe must become more 
environmentally responsible?
From my point of view, I believe that the Government 
sector must be more responsible towards the 
environment because it has the authority to enforce rules 
and regulations to protect the environment. However, that 
does not eliminate the fact that all sectors do generate 
different types of waste and should be environmentally 
friendly.

2. How does MRC choose companies to 

partner with?

MRC looks for companies that gener-
ate a significant amount of waste, 
companies that are environmentally 
aware and are seeking to become 
greener as well as companies that 
want to enhance their Corporate 
Social Responsibility (CSR) position. 

3.  Does MRC recycles within the community 

as well or only companies?

Mainly, we recycle within companies 
or one-on-one individuals if the 
recyclable quantities are large. 
Furthermore, we have been encourag-
ing people lately to recycle at their 
homes and bring the outcome to their 
companies for collection. 



OUR ENVIRONMENT
ALARGAN Goes Green!

Economic Recycling

ALARGAN recently introduced a recycling 

program in its offices. Various recycling 

bins have been strategically located in 

areas of the company in order to ensure 

proper disposal of waste. We are recycling 

paper, aluminum, glass, and metal. What 

is great about the program is that employ-

ees are encouraged to bring in materials 

from home in order to make recycling a 

part of their everyday behavior. This has 

inspired many employees to purchase 

recycling bins for their homes to encour-

age their families to recycle as well.

With the credit crunch still going, you can stretch your monthly budget simply by reusing and recycling items you would normally just 
throw away. Below are some tips for saving money by recycling and reusing common household products:    

• You can have your ink cartridges refilled at many companies these days. This is a cheaper way to purchase your ink and help the   
    environment.

• Unplug appliances when you are not using them like your desktop computer or your mobile phone charger!

• Dispose of your car’s old tires! Tires take up a lot of room in landfills and are not biodegradable. Take old tires to a recycling center like 
    MRC where they can dispose of them in an environmentally-safe way, free of charge! 

• Save money (and the environment!) when going shopping by taking your own reusable bag with you instead of purchasing a plastic bag 
    that you will later throw away.

• Save money on gas and help the environment by reducing your carbon footprint by opting to ride a bike or walk for short journeys that 
    you would normally use your car for. 

• Put a smile on someone’s face by selling or donating your old CD's or old books, remember one man’s trash is another man’s treasure!



For further inquiries or suggestions please contact ALARGAN's Marketing Department: newsletter@alargan.com 
www.alargan.com




